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Potential benefits of mobile banking

Leverage

— Improved image
| | Fees on mobile
70-90% services
| Sales Customer
increase acquisition
100%
| | Customer
retention
Benefit —
— Cross selling
10-30%
Process cost
Cost | reduction
L reduction
|| Fewer cases of

fraud

Sources: Georgi, F., Pinkl, J. (2005): Mobile Banking in Deutschland:
Der zweite Anlauf: Die Bank, 3/2005.

Benefit

n.a.
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